How PR
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BLASTmedia understands the unique journey of a SaaS
customer and secures meaningful press coverage that
influences their decision-making along the way. Explore
the stages by clicking on an icon.



STAGE 1

Awareness

Media coverage is often your brand's first touchpoint
with a prospect, elevating awareness of the company,
product or executives to the right audience — directing
them into your sales funnel.
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STAGE 2

Consideration

What specific problem does your company and product
solve? We secure coverage that demonstrates
problem/solution and addresses market gaps, providing
answers to prospects’ frequently asked questions and
positioning you as an expert source.
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STAGE 3

Purchase

B2B software decision-makers don't buy after the first
touchpoint. We earn continuing product coverage,
develop analyst relationships, and craft a thought
leadership strategy that works in tandem to drive
customers to purchase.
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STAGE 4

Retention
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Once you've secured a customer, media coverage,
speaking opportunities and awards assure them they are
working with the market leader. We create prescriptive
thought leadership content and media placement that
continues to educate your customers and keeps them
engaged with the brand.
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STAGE 5

Customer Advocacy

Your best customers are believers, and the right press
can turn them into outward advocates. Case studies that
highlight customer outcomes and use cases in vertical
industries make for impactful PR coverage that
participating customers share.
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READ MORE

The SaaS Customer
%ourney on the
LASTmedia Blog

BLASTmedia
4 PILLARS OF B2B SaaS PR

ABOUT BLASTMEDIA

Established in 2005, BLASTmedia is the only PR agency in the
US dedicated to B2B SaaS, representing companies in all
growth staées—from startup to publicly traded. BLASTmedia
understands the unique challenges associated with scaling a
SaaS business and uses media coverage and thought
leadership campaigns to impact four primary pillars: investors,
employees, partners, and customers.
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https://www.blastmedia.com/2018/11/27/saas-pr-impacts-customer-retention/
https://www.blastmedia.com/2019/01/29/b2b-customer-journey-3-steps-to-customer-advocacy/
https://www.blastmedia.com/2018/06/14/4-pillars-b2b-saas-pr/
https://www.blastmedia.com/2018/07/31/use-pr-sales-3-ways-sales-team-can-use-media-coverage/

